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§ To focus on integral development of students.
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§ To institutionalize quality in imparting education.
§ To incorporate innovations on a continuous basis in the g
entire process of education at institutional level.
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Wh a t We Thi nk, Ot he

From t he Desk o

Dear Reader s, Greet

You will be happy to know that with re
and becoming more popul ar among studen:
participation form students and al umni

This i1issue in particular presents bef ol
students. The iissue presents worth not.i
and Unique Sales Proposition which are
uting to product success. Another artic
as one of the fundamentally significan
essenti al piece of second | anguage | ear
review on Et®Biwoalt hBc ovalkkret ionfg cor por at e
brought about the government al bail out
ever on ethical accounting.

SEMCOM Updat es, as usual showcases t h
mont h. We are sure you wil/| l i ke this i
Pl ease send your comments, suggestions

Dr . Waheeda Thomas
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SEMCOM Updates TechnoFEST

SEMCOM organi zediITrefcthhrnmdteisdn 20€€dhnol ogy compet i

Main objective behind organizing such compdgtitdi

| atest technological trend in | T arena and]requ
students from various coll eges participateg 1in
site Designer (Webguru), SQL Query (uerycafycher
organi zed by event coordinators Ms. Ami D. Tri

principal Dr. Waheeda Thomas.
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My Voice Suni | Chgqud
Mar keting and Product Suc«
I n the gl obal economy of today, ngls
sumer brand preference and brand i|]s o
|l oyalty has become the talk of t mla r k
bl e chall enges in marketing thei| o] fer
ket Targeting, Mar ket Positioning, Ni che M3r ke
sition hold the key for the future product]|, b
survival of the fastest and the fittest, c@nst
future corporate marketing and brand succegds.
Branding, product positioning and Unique Shal ec
contributing to product success. Brand mus b ¢
guality, features, styl e, durability, and pt hi
in nutshel]l must create superior value for] thi
chain and excellent customer relationship rmana
I n a highly fragmented market with consumefs |
i s becoming the order of the day with the |Jrig
merce i s now paving way for Mobil e GCGoammec|ee
platform be it groceries, medi ci nes -dufraasbtl erfopvri
uct s, services be it banking, i nsurance, t[fav:i
tion, entertainment to mention a few is onfly
ness, Consume€CommecCoesumans&ction to mentign &
nology is playing a key role in each and ¢ver
tions be it supply chain management, cust olmer
system, human resource management, operatil)ns
agement to mention a few.
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DRIVER E oNewsletter Page 7

My Voice

I n a highly commoditized mar ket with most marKke
sumers, marketers are vying for meaningful real
sition which can also be consumer benefits] to ¢
brand | oyalty. Mar keting is fast moving towards
perienti al Mar keting is prevalent in develljoped
devel oping economies. Gone are the days of] sell
ket s, mar ket success | argely rests on consumer
terized by modern marketing concept and sog¢i et a
| ogi cal Ethics, Green Marketing, Environmepht fr
more prominence as there iIis greater concerfn fo
ment amongst the gl obal community.

|l nnovate or Peri sh, New Product Devel opment, mo
of the product I|ife cycl e, creating, commuhpi cat
tive in boom period and in business periofl cha
makes food delicious and a strategy of prodquct
separates successful mar ket offering(s) frem th
A brand which cannot create brand preferenge, b

efits associated with brand and branding be it superior brand equity, protection against price competi -
tion, brand preference, higher sales and mqre p
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| mportance of SpeakinhlsSkof asm Hat

Why the significance o
i mage might merit a th

not uncertainty prove

tilated or inadequatel

sidered, the best met f

cour se. In this manner,
mentally significant strategy for correspongpder
The four | anguage aptitudes of tuning in, t al
nected. Capability in every expertise i s impol

capacity to talk ably furnishes the speakefr w
to assemble words in a significant manner o I

ni shes the speaker with these significant favc

Capacity to educatmusi n@msvicmCef,s,amdaodIierre

advisors, and government officials, among t he
changed into ace communicators. Talking unhes.]
people, giving the brilliant chance to the] sp:

er who gains and afterward hol ds t-phieclkeoddswd@red s

we-cbnveyed introduction, framing a message]the

Capacity to standt atphar poifnrtomhdrmeone es|dns

wi || i n gener al consider it a typical apti ude
adequately isn't a nor mal capacity. Numer ofus
have |little capacity to shape contempl ati olns
acceptabl e manner. Fortunately a speaker whose

cation and difficul't wor k can stick out.
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Capacity to prveficirteaseaid ovred banla taeli yitied ¢
tudes. Fearl essness is improved. A developin
ger and bigger crowds. Notoriety for great|ne
stowing a specific validity to the speaker]|

Vocati onBwsphleaslees. have constantly esteened
sistently wild|l be, a significant aptitude é
pl etely creating.

| ndi vi dualSpfeakdrisl Iwmenhave encountered Jn
througmaaewalktldnwelyled introduction frequentgl
faction that is only sometimes accompl i shed

i ng of apprehensive pressure can offer app|ro
a group of people communicates its outwardq g
the difficult work and readiness that goes| i
Speaking aptitudes are significant for wvoc|at
expert yearnings. Speaking is an essenti al p
of its significance, for a Il ong ti me, i nsjftr
guage instructors have kept on showing talki
exchanges.

I n any <case, the present world necessitatgdgs
understudi es' informative abilities, i n | ijgh
what needs be and figure out how to keep tlhe
tion, along these | ines, | ater educational r
a few parameters to creating destinations Jan




Accounting Aura Dr Khyatl P e
Conceptual Dimension of ; A C C C
What 1is Ethical Accounti ng? wm
I n the wake of corporate misdee: ed t hai
mental bailout of several banks - mor e
counting. You may not have give|I Sudht t
take your taxes to a professional 0 b tfthem
an accountant. You depend upon his honesty |land .
taxes that you owe, but that your data is dgecur
What i s meant by Ethics?
The term ethics derives from the Greek ethds, o
i nteract with others. According to an artifle o
|l evel , a societal |l evel archaon ea epgr o nsd sitanp a&l off
count awescannot reckon on a personodés ethicls to
however, and most occupations have accepteld a
deeds. This is especially correct when we |move
cul tures. On a professional l evel, a code ¢of et
al ways provide the answer to a predicament.
How Does this Apply to Accounting?
Accounting, by its nature, i nvolves client j§ pl a
that the accountant does not distort his stkill,
there is an honor of information. People mpke f
by their accountants, and those decisions pffec
t hat eventually interact on an internationdgl sc
accountant could impact the inclusive econqmy
monetarily.
|l s Ethics a Problem in Accounting?
Ethics may not be a tricky, but i1t is a qugstio
|l i gent ethics is one exampl e. Agai n, et hi clal pr
wi | | always be greed. Some people see finapci al
t o Hohuest on .ChNomnamrd ehas to break into a homep or
Accountants with pitiable ethics can ficook |t he
possi ble purpose for ethics ruins may be pjunawa
change frequently; those that govern thingg | ik:
Eth?cal '
-

{1



http://www.cimaglobal.com/Thought-leadership/Newsletters/Regional/The-CIMA-Edge-South-Asia-and-Middle-East/20111/July--August-2011/The-role-of-ethics-in-accounting/
http://www.cimaglobal.com/Thought-leadership/Newsletters/Regional/The-CIMA-Edge-South-Asia-and-Middle-East/20111/July--August-2011/The-role-of-ethics-in-accounting/
http://smallbusiness.chron.com/causes-ethical-lapses-accounting-24559.html

Student Corner Annugya (TYBCA dSemester VI)
CNRY a9 G2 a,{9[C

ALIi fe I s a saga full of

On this note, I woul d |

i nstitution. From standi'ng‘ aII\‘eIon
buil ding, to addressing you al/|l t O
mesmeri zing. From seeing everyorne ¢
part of al most every event; Il gfQew
phere of my | ife as a student of tf

fffl ning every battle of war, whaf t
‘ at its best, perseverance to |Jthe

At the dawn of my coll ege dayls
But the numbers where forgottpn

%,  CHARUTAR VIDYAMANDAL'S t I

) SENCOM _ _ .
WhalW;ghAigk,OmevsDn.n‘E wi | | t ake t hi s oppor tuni t Yy t o

ence. Me mori es, are the ohes

COM has given me -otnhee ep lsaet fcoorun dt
en, through participation i h Vv
Vol cano , Green Business, to] be
’ugetlc.wish you al l a good luck| fo

B t he coll ege for enlighteningl ME




